HEY! | ALREADY HAVE
GOOGLE ANALYTICS

AND IT IS FREE

CONVERSATIONS WITH FELLOW MARKETERS




MOST MARKETERS WOULD ASSUME THAT
GOOGLE ANALYTICS WAS GOOD ENOUGH
CONVERSION MAGIC

But, that’s
not true



Visitor Type Visits 4

ITISNOT ABOUT JUST o2
KNOWING HOW MANY? il

. Returning “isitor 1,927

Repeat Visitors

DAY WEEK MONTH YEAR
Visitor IP Loyalty
27.34,243.30 &
114.143.131.162 &
113,193, 185,238 &
122.166.104.5 &

122.181.8.174 &



CONVERSIONS TURN EFFECTIVE WHEN VISITORS ARE UNDERSTOOD

Is the visitor
reacting to the
campaigns?
Is the visitor Is the visitor

heading towards 1001{11}8 for a,
purchase? particular

Is the product?
visitor a
customer or

a prospect?
Is the visitor

responding to
your messages?

Is the visitor
talking about
the product?




EVERY CONVERSION CAMPAIGN BECOMES A




PLUMBDS HELPS IN IDENTIFYING, SCORING &
AUTOMATING YOUR CONVERSION CAMPAIGNS
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T VISITOR PROFILE QUICK VIEW

a stranger, prospect
or a customer

Know from
which city the
visitor arrives

(veer@decisive.in[-Lead]) {veer@decisive.in[-Lead]) B4

27,34.243.30 &
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Know the details
of the different
sessions of every
unique visitor

Clickstream “ “ Dernographics i

Last Session Flow Analysis Tag Date

Direct Bhttps: fiplumbS . comfRegister. aspi FluribS: Real time Custorn,,  5/29/2013 10:32:38 AM
End of visit

Session 2 Flow Analysis Tag Date

Direct BIhttps: ffplumbS . comyreqister, aspx FlumbS: Real time Custom,,  &/2902013 9:24:56 AM
End of visit

Sessioh 3 Flow Analysis Tag Date

Direct BIhttp: )/ plumbs, com; FlumbS: Real time Customn,,  S/2902013 9:20041 AM



VISITOR PROFILE QUICK VIEW

Auto-segment
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Direct BIhttps: fiplumbS . comfReqgister. aspx FluribS: Real time Custorn,,  5/29/2013 10:32:38 AM
End of wisit
Session 2 Flow Analysis Tag Date
Direct BIhttps: ffplumbS . comyreqister, aspx FlumbS: Real time Custom,,  &/2902013 9:24:56 AM
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Direct BIhttp: )/ plumbs, com; FlumbS: Real time Customn,,  S/2902013 9:20041 AM




COMPARING CONVERSION FEATURES

COMPARISON IS WITH GOOGLE ANALYTICS FREE

st ornd st ‘-I'H.-l_-;'.-. IS

Wizitor Informatdon

F.NOW SYEry vIEEoT oy |lecadon. :l:l' force
Brassaing beniavier, @peeed alasmatiain
OB CCIO !}Ct!ﬂi. AN 2Cresn oy pe

By Soasrce
Presit Report to undeditend haw thae

wisioar reaches che sice

By Behaviar

= {

Ger complete click-rcream report of every
mdsndwal vismor. Thit helpt in advanced
SOy grEen sRElmizaEian

By Transaction

Fnaw Findritions of avery cisitamad, | [
helps in recommendzoons, (wp-nell, oroz:-
e anafysic). and underszand buping cyele

By Pesponses
FNOW FENSONIED oy Sy CUTTONTRED TD H=d

g camimunleatian %, Hit SER R T 1.'|:||:n - ]

i m oy R Sma=l
WAl I. | .'_'I|" 1 RAN R

Emall Campaigns
Teaek all vl gl g alii mnd i

rESPOmEEs

plumbg  Google

plt:n".hﬁ Googhe

v

Converacn O ptimization

Behavioral Targeting

Jec rules ta land content based on wishoor
satiavier. Riilet £ b candexobinl,
geopraphic or bated on pasc behawior or
oramIACCian

Win-back Configeration
Conflgure formi polis, feedbad, queitons

) [hea Ive Saged en balvisar

Warkflows
Fecd cer workflow: 8 you need to engage

uitltars and et thain o cutiomers

Ernavle me :::r{-mllil ST Y L wibsiee basod

on behauiors

Follow-ups
Lot Tirve and T ainplagas oo [afaw-up weith

CUTTINTHEME DAned Ol prevhiiul FEsDonEas

Fosponses

Secremponse reporos for all ncovicies:
Targered contencoe Formz oo Message:

Canversasan Histary
Fnow all your conversamons wich all
i HSGeTHE T FET O T Five i T 35 M, Wish rhelr

fudpraniad

Rocommendatons
Bared on Pt wehavler, you can
recormameend pro-dusos or 3et them based

& peil|e Filig

plumbsg

Google



DONT JUST ANALYZE!

plumbg

THE MOST POWERFUL CONVERSION PLATFORM



