Smart Email Marketing

with real insights and automation

plumbg amiizt R



Campaign Management

- Manage your email templates

« Edit with RTF Editors

 Drag and drop dynamic mail-merge fields

» Set Alternate Landing page for each campaign
« Set-up Split tests for your campaign
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Forms

Campaign Name
Chat i

Mail Marketing Upload Template

Campaign Responses
Campaign Effectiveness
Mail Templates
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Shuffle

Send Mails

Schedules

History
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Contact Us | Termsof Use | PrivacyPolicy | Abhout Decisive AS

Upload File To upload templates select all files(html and images) from your computer,

\

Creat Uplond Files (HTML, Images)
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Groups
Shuffle

Send Mails
Schedules
History
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Update Campaign

Campaign Name Alley

Upload Template Upload File To upload templates select all filesthtmi and images) from your computer,

Update

iPreview Rich Text Editor for Editing Edit

CLstomize wour mal campaign here by specifying, <!--Mame--= if oL wa

ange name, and emal id by <1-Emaild-=
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Visitor Engagement Webstore Integration

personalization
and targeting

<1--NAME-->
<1--EMAILID-- >

* Dirag and drop

Click to wizit the Plumb OIY Engagement Demo and  Get an high level view of the features,

discover the various rules available for engagement  automations and advantages of integrating Plumb5

to your webstore,

Drag and Drop Dynamic
Flelds to- your template
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History
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Home  Analytics
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‘ Update Campaign

Preview Mode

Set as Landing Page

Visitor Engagement

personalization
and targeting

Click to wisit the Plumb5 DIY Engagement Demo
and discover the various rules available for

engagement

Customer Communities

CUSTOMER * COMMUNITIES

20004

Set Alternate Landing Page to-

/ yowr email campaign

Webstore Integration

\t'“:_}:r "":ﬂﬁw\e .r__h__,_?hff[?’ =3

Get an high level view of the features,
automations and advantages of integrating

Plumbs to your webstore,

Social Engagement

Social

igentity your customens ond prospects
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Split Settings

S ' Improve Effectiveness by testing
— Campaign Select v yowr MWM
d

Dashboard ‘ ‘

Mail Marketing Test Parameters ® Template ) Subjectlines & From Names (0 Day/Time

Campaign Responses Option 1 Select v

Campaign Effectiveness

= Option 2 Select ¥
Mail Templates
Contacts (A-Z) Sét Tast Rangs \:E:;. The test will be applicable only to the percentage of recipients, set by you
Groups rik
Shuffle Assign Group Select Group v
Send Mails
Schedules i
History

Prospect Base



Contact Management

« Manage your contact database

« Import Contacts using Web-services or Manual Upload
» Create Groups and Segments

» Auto-validation of email addresses |
 Tagging Social Profile data to email addresses

» Shuffle Contacts between groups using copy and
merge functions |
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Dashboard All Contacts( Group - Prospects Leads ) Actions « | Select Group for action v Search by emall id Import Contact List

: Wiew al \
Forms ~ Ac»ﬁm«s"lv-mamag
View selected & ecords per Fagel 0 ¥ @

group contacts w-ym
Chat

Add to group

[ Name Email Id uce valid Mailld ore Edit Delete
Mail Marketing . lals el

L] Sakshi Mew 16, sakshi@gm 8 &) 0 Edlit im

: Delete
Campaign Responses =] . .
1968csm 1 96GcsmiEgnne m MH— ] Edit
_ B _ Werify Contacts & @ , LW{— m

Campaign Effectiveness L] sandesh 29sandeshi@amail. com & @ 0 Edit ]
Mail Templates [ anne a.adstofte@anhydro.com .& @ 0 Eddit m
Contacts (A-Z) [ purora a,menter@ned, edu 8 0 Edit m

[ aaron 3. price@harman, com & @ ] Eclit m
Groups — -

L) agata a,skowronska@mitsuifoods, com 8 @ EW ] Edlit m
Shuffle + 3

O &nthany aadame@allskar. com 8 @ VMWW 0 Edlit m
Send Mails [ aaron aalbergi@real.com 8 @ 0 Edit m
Schedules [ audrey aanderson@artechhouse.com & @ 0 Edit m
History [ anand aapakel@amsuper, com 8 \)\ 0 Edit m

[0 arthur aarakelian@ayanquestusa,com PN @ C ‘ ‘ 0 Edit m
Prospect Base Me,(,u,gem e

[ aarattu aarattu@yahoo, co,uk & @ , X ] Edlit m

(refer slide 24)

[ aaron aaron_adjemian@datamnark, net 8 @ ] Edlit m

[ aaron aaronso@bhphobo. com 8 @ 0 Edit m

0 pmul aarya@addictinggames. corm & @ 0 Edit m

L) amy sasen@cord, edu &S ® 0 Edlit m

[ pashish aashishsolanki@arnail, corm PN @ 0 Edit m

) Manu aathitya@live, com & @) 0 Edlit i

] Aavush aavushpahuja@grail, com 8 @ 0 Edit m

Views Mare 20 out of 4108 records
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Dashboard

All Groups Add MNews ‘

Forms @
Records perPage| 20 ¥

Chat :

Mail Marketing Add group name ‘

Campaign Responses Group Name

Campaign Effectiveness cf’&m (7% NW GVO‘MrP’

Mail Templates

Description

Contacts [A-Z) #

Groups Add Group Cancel

Shuffle

Send Mails Group Name Descripition Total Contact Date Delete

Schedules Al Contacts All conkact are available here, 18249 Aug 06 2014 12:56:30 PM m

History Inactive contacts Cantacts that has nok been contacted in the past 15 davs, 18063 Aug 06 2014 12:56:30 PM m
Customers Conkacks who are customers, 7 Aug 06 2014 12:56:30 PM m

PFOSPECt Base Prospects Contacks who are in Prospect Base {Lead Management), 4108 Aug 06 2014 12:56:30 PM m

ShradhaHRD For reparts 4 &ug 05 2014 02:41:41 PM m
MHMIT Far reports a3 Aug 05 2014 02:41:25 PM m
IS For reports 4 Aug 05 2014 02:41:18 PM m
Md dev For reparts a] Aug 05 2014 02:41: 10 PM m
Eternity For reports 5 Aug 05 2014 02:40:49 PM m
My threyi Far reporks 4 Aug 05 2014 02:40:41 PM m
Sobha For reports 7 Aug 05 2014 02:40:3535 PM m
Pashrmina Far reports 5 fug 05 2014 02:40:26 PM m
RMZ For reports 5 Aug 05 2014 02:40:20 PM m



p]_umbs » lead conversions made easy

Home Analytics

Engaupge

QuanTs

plumb5s
Hi, Plumbs | Sign Out

Multimedium

Dashboard ‘ Import contacts

Forms

Group Name
Chat P

Mail Marketing Select File (CSV)

Campaign Responses
Campaign Effectiveness OR Add Contaci(s)
Mail Templates

Contacts (A-Z)

Groups

Shuffle

Send Mails

Schedules

History

Frospect Base

Contact Us | Termsof Use | PrivacyPolicy | Ahout Decisive AS

Select Group v

Chaose File | Mo file chosen

Enter Mame, mail id and mobile separated by
comma. Eg: Manu Manu@plumbs.com 9611416006

Import

Exarmple File

Import Contacty to- your groups

e

GODADDY ]
ﬁ] VERIFIED & SECURED

UERIFY SECURITH
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Dashboard Manage Forms Sl/\,u/ff(,e/ Contoctsy WWW/QVOW
. wsing copy and. merge functions

Mowve and manage contacts betuasn twa groups.

Chat
; . [l Ungroup members ¥ @ @ [ Ungroup members ¥ @ @
Mail Marketing
: | whyshouldiprovideemailkoarandompopup@mail. com Edit & whyvshouldiprovideemailtoar andompopup@mail. com Edit
Campaign Responses
(il wiebchillizinfo@gmai. com Edit T wiebchillizinfoi@agrmai, com Edit
Campaign Effectiveness - o
L Mikram Jain wikramjaing3@grail.com Edit I Mikram Jain wikr amjaing 3d@agmail. cam Edit
Mail Templates [ wvijugeorgew wijlugeargesy@agmail.com Edit [ wijugeorgew wijugeorgesi@agrail, cam Edit
Contacts (A-Z) 5 wi@k.co Edit (R widk.co Edit
Groups [ tarun verma arurvermagi@gmail,com Edit [ tarun verma tarurvermagi@gmail. corn Edit
shuffle ] karun@sunfra,com Edit ] taruni@sunfra.cam Edit
[] Swathi Dasari swathi, d@batterylovers, com Edit [] Swathi Dasari siwathi, di@batterylovers,com Edit
Send Mails
[ sunmy dutta sunny@gmail.com Edit [ sunmy dutta sunny@gmail,com Edit
Schedules
] sunilkumar ., ksou@grnail.com Edit ] sunilkurmar ., ksou@gmail. com Edit
History [ sumanth kumr sumanthprovab@gmail.com Edit [ sumanth kumr sumanthprovabi@gmail, com Edit
Prospect Base [ ] sumanth Kumar sumanthkumr@grnail, com Edit [ ] sumanth Kumar sumanthkurnr@gmail.com Edit
[ sukanta sukankaZ@decisive.in Edit [ sukanta sukantaZ@decisive.in Edit
[ sukanta sukantal@decisive.in Edit [ sukanta sukantal@decisive.in Edit
[ somabasu soma@grail, com Edit: [ somabasu soma@gmail,com Edit
[ s s@graail, com Edit s sigmail.can Edit
[ rahul dev sharma ramkajogi.devsharma@gmail,com Edit [ rahul dev sharma ramtajogi, devsharma@gnail, com Edit
[ ramakinglz7 rama.kingl 27@gmail, com Edit [ ramaking1z7 rama.kingl27@gmail,com Edit
[ rajendrap rajendrap@grail. com Edit [ rajendrap rajendrapi@gmail, com Edit
[ pk pki@gmail.corm Edit [ pk pki@grmail, cann Edit



Conditional Automation

 Scheduled Campaign Automation

« Response based n-level workflows for Drip Marketing
» Segment based workflows for targeted email
marketing

- Can integrate with web analytics data and you can
configure auto-emails based on conditions or event
triggers |
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List of all pre-scheduled mails and their status,

Dashboard Schedules
Forms
Chat
Campaign
Mail Marketing
E SelfScript

Campaign Responses Selfscripk
Campaign Effectiveness RTE

EiZomz
Mail Templates

Alley
Contacts (A-Z) RTE
Groups Pavan_Ind
shuffle FeDes

EComz
Send Mails

RTE
Schedules LM
History EComz

PSDEE
Prospect Base

EComz

SelfScript

CLM

RTE

Challenges

SelfScript

Challengesz

View More

Subject

Discover the power of Real Time Engagement
Discover the Power of Real Time Personalization
Discover the Power of Real Time Marketing

Customer acquisition Made Easy with PlumbS

Wisitor, Social and Transaction Engagerent made ea...
Welcome bo the Age of Real Time Marketing

Real Time Marketing For Smart Marketing Professionals
Discover The Complete Real Time Marketing Platform
Customer acquisition Made easy with PlumbS

Discover Real Time Marketing

Discover Custaomer Retention 2 Lowvalky with Plumbs
Plumbs For E commerce Businesses

Experience the Complete Real Time Marketing Platfo...
Real Time Marketing Autarmation for Ecommerce
Create Great Cuskomer Experiences to vour Audien...
Customer Engagement & Personalization across Cus.
Real Time Marketing - Enabling Smarter Conversions
Solving your Unsolved Marketing Challenges

Discover Cuskomer Experiences In Real Time

Discover Unified Customer Experience

Drip Condition

Link. Clicks
open
Open

Link. Clicks

Link. Clicks

Mok Open
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Link. Clicks

Mok Open

Link. Clicks
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Mok Open
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Link. Clicks
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open

Link. Clicks

Mok Cpen

Mok Open

open

Status
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Date
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May 27 2014
May 29 2014
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Jun 10 2014
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Jun 09 2014
Jun 0% 2014
Jun 09 2014
Jun 05 2014
Jun 05 2014
Jun 04 2014
Jun 04 2014
Jun 04 2014
Jun 02 2014
May 26 2014
Jun 02 2014

Jun 02 2014

P List of Schedaled Mail Tasks

Manage Delete

Done
Dane
Dane
Done
Dane
Dane
Done
Done
Dane
Dane
Dane
Done
Done
Dane
Dane
Dane
Done
Done

Dane

== = = = 00= 0= == = = == = = === =

Dane

20 out of 63 records



Dashboard Send Mail-Outs

Forms

Yol can select Send later and schedule wour send-out on a later date, Select Mo under set Crip to configure Folow-up Mails,

Chat

Test Mail
Mail Marketing

Template
Campaign Responses

Campaigh Effectiveneass Subject
Mail Templates

Group Name
Contacts [A-Z)

Groups From Mame
Shuffle

From Email Id
Send Mails
Schedules Subscribe Option
History Forward Option
Prospect Base Schedule

Set drip -1

0 Yes @ No

Select v
Mews letter

Select Group v

Sender Mame Eg: Plumba Team

Senderid Egsupport@plumba.com

® Yes ) No
® Yes ) No . .
Setting up email follow—uwp-
® Send now O Send later V\/'O'rk,f(,o-v\ry) W o W
Create drip for mail's of -1 cLompoagnw response

O open
¥ Not Open

Action markets ¥ 05-D8-2014 %
Subject ¥ subscribe ¥ Forward

¥ Link Clicks

Challenges Y 16-07-2014 %
Subject ¥ subscribe ¥ Forward
O opt Outs

O Forwards



Save

Preview

Display Rules

[l By Audience

If the Vistior type is @

O If the Vistior belongs or not belongs to segement @
By Behavior

[=] By Interaction

O if the visitor clicked a specific button @

O If a visitor clicked a specific price range @

@ If the visitor responded with chat agent @

If the visitor's response to your mail campaigns are @

=
2

If the visitor responded to the particlar form

@ If the visitor not responded to the particlar form @
O if the visitor responded a form with answer

[ If the visitor closed form nth time don't show

(O If the visitor added these products to the cart @

[ If the visitor viewed but not added these products to
the cart @

O If the visitor dropped a product from the cart @
[0 If the customer purchased any of these products @

@ if the customer has not purchased any of these
products @

(@ If the customer total purchase is @

()
&

@ If the customer current value is {

By Interaction Event

By Profile

() Unknown @) Lead / Prospect () Customer

Highly Respansive

Enquire Now

Setting up cwstom emadl rules
based on profule deto of your

confacts




ese products to the cart 12 | Save || Preview

I'the vIsitor viewed DUT not added tnese products 1o
2 (7
_____ oty e t Framn b : (7
the visitor dropped a prodl ¥ e Calrt
----- ekamer ol ~durte &
LITE LU ) ATDUAULLS
Fiha rnctamer hac nat ~ A A w AfFihoca
2 Cust e nas not pi ased any o esg
- 2o (3
" La

| If the customer total purchase is 2 caM’ u'v{tgrwl-& W{)H’V \N‘@b’
analyticsy doto and yow can
configure anto—emailsy based on
B'j Interaction Event : [ . ’- or F 'h’i,ggery

By Profile

Response Setting

#| Report Through email ® Un Conditional © Conditional

(i =]

veer@decisive.in

emplate Select Ternplate v

Mail Subject Thank you for your response

Mail From Mame Ex Gordan Sumner

Mail From Email Ex name@example.com



Reports & Insights

« Campaign Effectiveness Report By User

« Campaign Effectiveness Report By Clicks"

« Campaign Effectiveness Report By Conversion
» Aggregated Recipient Response History -

- Response based segmentation
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Forms

Chat

Mail Marketing

Campaign Responses

Campaign Effectivenass

Mail Templates
Contacts (A-Z}
Groups

Shuffle

Send Mails
Schedules

History

Prospect Base

Mail Campaign Responses

Campaigns

LA challengesz

[l Eternity Iuly 2014
bl MD Dew Juby 2014
Bl Mythreyi Juky 2014
L Kosmoderma July 2014
D #Arenakioramn July 2014
Ll MIS July 2014

Bl MMIT July 2014
LA shradha July 2014
L RMZ Juky 2014

L Pashmina Juky 2014
L4 sobha July 2014
D wide

D Alley

D wide

D Challengesz

L Statia

L atbrib

D Conversion

D Alley

E Challenges

D SelfScript

— effectiveness

Sent By

vineeka
PlumbS
PlumbS
PlumbS
PlumbS
Plumbs
Flurmbs
PlumbS
PlumbS
PlurmbS
PlurmbS
PlurmnbS
PlurmnbS
vineeta
Flumbs
Admin

Flumbs
Flumbs
Flumbs
Flumbs
Flumbs

PlumbS

Subject

Is Your Marketing Budgets Burning FL...

Eterniby Struckures @ PlumbS Ackivity
MO Developers @ PlumbS Activity & Tr.
Mykhreyi Properties : PlumbS Activity .
Kosmoderma @ PlumbS Activity & Traf ..

Arena Koramangala : Plumbs Activity .

MIS ¢ PlumbS Activity & Traffic Repor...
MMIT : Plumb& Activity & Traffic Rep..
Shradha HRD : Plumb& Activity & Tra..
RMZ Homes @ PlumbS Activity & Traff
Pashrmina Developers @ PlurbS Ackivi.
Sobha Developers @ PlumbS Activity ..
Publishing Targeted Campaignsin 3 ..
PlurnbS - The Power Packed Real Tim...
Set up your bargeting campaigns in 3.
hii

hello there

Is Wour Attribution Maodel Indicating ...
Aubomake Your Conversion Campaigns
hi plumbS

all vour Digital Marketing Challenges ..

Create Great Custorer Experiences ..

Sent

110
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2662
o
15

2671

2682

o9
20

Opens Link Clicks

L L L L % e - R ]

110
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Overview of all your campaigny and uty

o o o = ;oo o o o oo o o o o o o o
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[mj]

17

Opt-ouks
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Forwards
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Records per F‘age @

Date

Aug 05 2014 09: 20008 PM
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Aug 05 2014 04:37:08 PM
Aug 05 2014 04:36:51 PM
Aug 05 2014 04:36:12 PM
Aug 05 2014 04:35:54 PM
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Aug 05 2014 04:34:44 PM
Aug 05 2014 04:34:025 PM
Aug 05 2014 04:33:45 PM
Aug 05 2014 04:33:10 PM

Jul 17 2014 04:46:46 PM

Jul 17 2014 00:42:00 AM

Jul 16 2014 05:17:07 FM

Jul 02 2014 01:02:52 FM
Jun 2002014 11:50:47 AM
Jun 16 2014 07:02: 15 PM
May 29 2014 12:51:48 PM
May 28 2014 10:20:14 AM
May 22 2014 11:43:47 AM

Jun 04 2014 00:00;00 AM
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Campaign Responses

Campaign Effectiveness

Mail Templates
Contacts (A-Z)
Groups

Shuffle

Send Mails
Schedules

History

Prospect Base

Campaign Reports by Clicks

/ Compaign break-wp by cick effectiveness

Campaign

h wide

b alley

L attrib

D Caonversion
b challenges
D Three

u Three

b4 challenges
L4 chalenges
L Chalengesz
L Chalengesz
L Chalengesz
ﬂ Challengesz
ﬂ Challengesz
E Challengesz
E Challengesz
£ challengesz
A alley

L challenges
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View More

Sent By

Plumbs
vineeta
Plumbs
Plumbs
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Plumbs
Plurnbs
Plumbs
Plumbs
Plurnbs
Plurnbs
Plurnbs
Plurnbs
Plurnbs
PlurnbS
PlurnbS
PlurnbS
PlurnbS
PlurnbS
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Subject

Publishing Targeted Campaigns in 3 Steps

Flumbs - The Power Packed Feal Time Ma...

Is Your Attribution Model Indicating The ..

Aukornate Your Conversion Campaigns

All Wour Digital Marketing Challenges - Mo

Unified Customer Experience Across Tou...

Unified Cusktomer Experience Across web.
Al our Unsolved Marketing Challenges M.
Al your Unsolved Marketing Challenges - ..
I= Yaour Marketing Budgets Burning Real F..
I= Yaour Marketing Budgets Burning Real F..
Is Your Marketing Budgets Burning Real F...
Is Your Marketing Budgets Burning Real F...
Is ¥our Marketing Budgets Burning Real F...
Is Your Marketing Budgets Burning Real F...
Is Your Marketing Budgets Burning Real F...

Is Your Marketing Budgets Burning Real F...

Fab Four Features in Audience Engageni...
Salving Digital Marketing Challenges

Salving Digital Marketing Challenges

Total-URL

[ = R e T = T e N % T S S 6 TR e N v N SR =

a1 =

Total Click

=]
1
36
24

27

11

[ T e e R 2E A=

Records per Pagel 11 N | @

Total Unique-Click

=]
1
36
17

=
W pa

O T e = i Vi I v R |

=

Date

Jul 17 2014 04:46:46 PM

Jul 17 2014 00:42:00 AM
Jun 162014 07:02:15 PM
May 29 2014 12:51:48 PM
May 22 2014 11:45:47 AM
May 13 2014 11:46:19 AM
May 12 2014 0Z:42:07 PM
May 06 2014 11:02:25 AM
May 05 2014 07:53%:56 PM
Apr 28 2014 05:40:05 PM
Apr 28 2014 0513655 PM
Apr 28 2014 03:35:47 PM
Apr 28 2014 12:40016 PM
Apr 28 2014 12:33 35 PM
Apr 28 2014 12:35:26 PM
Apr 28 2014 12:33:05 PM
Apr 28 2014 12:2955 PM
Apr 21 2014 06:51:36 PM
Apr 12 2014 09:42:15 AM
Apr 11 2014 01:14:52 PM

20 out of 79 records
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Dashboard Campaign Reports by Clicks
Forms
Compoign break-wp by Unigue URL Recordsperpage[20 ¥ (3¢)

Chat

Click-URL Total Click Total Unique-Click
Mail Marketing

http:/fecom.plumbs. com/ 14 14
Campaign Responses hktps [ linkedin, com/comparnry fdecisive-analytical-solutions 1 1
Campaign Effectiveness hiep: fesws. plumbS3. com 3 3

http: fecom . plumbS, com/ 1 1
Mail Templates

hktp: e, linkedin, comycompanyfdecisive-analvtical-solutions 1 1
Contacts (A-Z) http: o, plumbS. com 1 1
Groups https; fplus, google,com/ 101051813737587 134001 /about 1 1
Shuffle https: fbwitker .comfmicragreen 1 1

https: fra, Facebook, com/plumbS 1 1
Send Mails

9 out of 9 records

Schedules
History

Prospect Base

VERIFIED & SECURED
UERIFY SECURITH

Contact Us | Termsof Use | PrivacyPolicy | About Decisive AS Q m GODADDY &
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Campaign Effectiveness

Mail Templates
Contacts (A-Z)
Groups

Shuffle

Send Mails
Schedules

History
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QuanT5 Multimedium
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Respondents who got the campaign

Compoign breoak-wp by Unigue Respondents

Email Id

psatishea9@gmail, com
manasav@gmail.com
shreedhar . ky@gmail com
uday@iyogi.com
Ernaggio@us, b, com
prectham@decisive.in
madhiyana@gmail. com
stevebrvanti@ateras, com
wineet, bbeo@gmail, com
info@flmidus, com
migsuneeli@gmail com
ranganath@ramky, conm
info@ckdigital. met

sales@ecommercemaker  com

=
=
=

B s s (B s B0 o o B> B (B (35 B B0

Records per Page ®

14 out of 14 records
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Dashboard Lead from Plumbs form prestham@decisivein [
Earas IF Address | 173.66.202.33(m-9274)
Dashbosid VISITOR SUMMARY
Total Visits/Sessions 114 o | Source Score 13 %
All Forms
Total Page views V22 0% | Page Score 4 s
All Reports
Total Purchasss ' 0 0% | Time Score 15 A 100%
All Banner Reports
Average Time spent L6 5ec 0% | Depth Score 0 0%
All Interaction - i — il E = - Ntk
ounce rate B ¥ requency score h ¥ VERIZON OMLIME LLC
Custom Report ' B
Last visited on ¢ May 30 2014 06:26:3% AM Recency Score 10 0% rowsEr
CHROME
Create new
Location details 1 BOYDS, MARYLAND, UNITED STATES Group Score ] e
Chat Percentage is displaying based on monthly comparison, Total Score D1z
Mail Marketing ) . . . .
Clickstream Mail Demographics Transactions Engagement Community
Progpect Base Last Session Flow Analysis Tag Date
ecorm. plurnbS . com httpeff plurmbS, comyf PlurnbS: Real time Customer Sna., May 30 2014 06:26:38 AM
Session 13 Flow Analysis Tag Date
Mail Campaign (] http:ffecom. plumbS, comf 2PiumbSEmail=preetham@decisive. ing&Maild=... PlumbS For your Online Store May 29 2014 05:09:54 PM
View More

Compoign Last MUle Effectiveness — Click thwough click-stream
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plumbg » tead conversions made easy i Plambs | Sign Ot

Home Analytics Engauge Quanl5 Multimedium

Dashboard Lead from Plumbs form phurmvi@gmail.com &
Eorrie IP Address : 27.34.243.30(m-6272)
Daskbioard VISITOR SUMMARY
Total Visits/ Sessions s A 10080 | Source Score 10 i
All Forms
Total Page views A A 1007 | Page Score 3 & 100%:
All Reports
Total Purchases 10 %4 | Time Score &8 & 100%
All Banner Reports
Average Time spent L AT Sec 4 100% | Depth Scors 10 & 100%
All Interaction
Bounce rate L % | Frequency Score. 1B & 100% BELL TELESERVICES
Custom Report INDIA BVT LTD
Lastvisited on ¢ Aug 05 2014 12:14:34 PM Recency Score 15 & 100%
Browser
Create new —
Location details ¢ BAMGALORE, SOUTH INDIA, INDIA Group Score 0 0% CHROME
Chat Percentage is displaying based on monthly comparison. Total Score 112
Mail Marketing . . . . )
Clickstream Mail Buzz Demographics Transactions Engagement Community
Prospect Base .
Pavan Kumar Klout Topics
Head - Product Marketing
Decisive Analytical Solutions T_echnology
Eig Data
Male Compyters
Bengaluru, India Analytics )
Internet Marketing
IO »] £l WIS EA in o)«
Klout Scores
general 40

: Tagging wabw Sotwal Profules to- yowr Contacts
for demographic uinsights



plumb5s

plumbg » tead conversions made easy . Plums | Sig Dut

Home  Analytics Engauge Quanl5 Multimedium

Dashboard Mail HTSJEDI'}" Sort By v EOR Sort By Campaign v  Searchbyemallid
Forms Highly Respansive —— |
Yiew responss history of al contacts, B nuians Records perPage|20 ¥ @
Chat Low Response
- “igwar 5

Email Id Total C Change subjectline Opened Clicks Forwarded Last Sent Date
Mail Marketing Rethink

[=] 16 sakshimgrnal.com o ey ] ] i Jul 17 2014 04:47:20 PM
Campaign Responses L wide 1 o o 0 Jul 17 2014 04:47:20 PM
Campaign Effactiveness & Attib 1 ] ] 0 Jun 16 2014 07:02:47 PM

B s 1 ] ] 0 May 29 2014 12:52:25 PM
Mail Templates

&l Three 1 ] ] 0 Mary 12 2014 02:43:54 PM
Contacts (A-Z] b Three 1 0 0 0 May 14 2014 D3:04:21 PM
Groups b statia 1 ] ] 0 Sep 17 2013 12:01:58 PM
Shuffle bl Statia 1 ] ] 0 Sep 17 2013 10:20:11 AM

£ psoes 1 ] ] 0 Sep 02 2013 11:03:50 AM
Send Mails

&l Pavan_Ind 1 ] ] 0 fug 06 2013 11:34:12 AM
Schedules & rRTE 1 o o 0 01 29 2013 12:40:36 PM
History &d r1E 1 ] ] 0 Jul 24 2013 10:32:09 AM

D RTE 1 i i ] Jul 24 2013 09:32:53 AM
Prospect Base )

1956, raman@grnail. com 3 4 a a ] Sep 17 2013 01:37:47 PM

1963csm@grnail. com 5 g u} u} 0 Sep 17 2013 12:28:21 PM

21centuryweb@grnail, com 5 5 2 ] ] Ul 17 2014 04:46:51 PM

29sandesh@grnail,. corm a 1z ] ] ] Ul 17 2014 04:47:21 PM

2andyrin. o 3 4 a a ] Sep 17 2013 01:03:26 PM

21dandersoni@grail. com 1 1 ] ] i Aug 28 2013 08:25:29 PM

22smilesdentalspa@grnail. com 4 5 ] ] i ul 17 2014 04:46:50 PM

Amdynamiks@agrnail.com 3 4 ] ] ] Sep 17 2013 01:35:05 PM

69, rajesh@grnail.corm 3 4 ] ] ] Sep 17 2013 01:37:29 PM

Response based segmentfation of your respondents
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