
Smart Email Marketing
with real insights and automation



Campaign Management
•Manage your email templates
• Edit with RTF Editors
• Drag and drop dynamic mail-merge fields
• Set Alternate Landing page for each campaign
• Set-up Split tests for your campaign



Upload Template (HTML)

Search your templates

Settings allows you to attach header and footers to your Template



Upload Files (HTML, Images)



Rich Text Editor for Editing

Drag and Drop Dynamic 
Fields to your template



Set Alternate Landing Page to 
your email campaign



Improve Effectiveness by testing 
your campaigns



Contact Management
•Manage your contact database
• Import Contacts using Web-services or Manual Upload
• Create Groups and Segments
• Auto-validation of email addresses
• Tagging Social Profile data to email addresses
• Shuffle Contacts between groups using copy and • Shuffle Contacts between groups using copy and 
merge functions



Actions to manage
contacts

Email 

Import List

Email 
Validation

Contact
Intelligence
(refer slide 24)



Creating a New Group



Import Contacts to your groups



Shuffle Contacts between groups 
using copy and merge functions



Conditional Automation
• Scheduled Campaign Automation
• Response based n-level workflows for Drip Marketing 
• Segment based workflows for targeted email 
marketing
• Can integrate with web analytics data and you can 
configure auto-emails based on conditions or event configure auto-emails based on conditions or event 
triggers



List of Scheduled Mail Tasks



Setting up email follow-up Setting up email follow-up 
workflows, based on past 
campaign response



Setting up custom email rules 
based on profile data of your 
contacts



Can integrate with web 
analytics data and you can 
configure auto-emails based on
Conditions or event triggers



Reports & Insights
• Campaign Effectiveness Report By User
• Campaign Effectiveness Report By Clicks
• Campaign Effectiveness Report By Conversion
• Aggregated Recipient Response History
• Response based segmentation 



Overview of all your campaigns and its 
effectiveness



Campaign break-up by click effectiveness



Campaign break-up by Unique URL



Campaign break-up by Unique Respondents



Campaign Last Mile Effectiveness – Click through click-stream



Tagging Public Social Profiles to your Contacts 
for demographic insights



Response based segmentation of your respondents 
based on their interactions



Helping marketers run 
effective email campaigns

www.plumb5.com


