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4 location data

by city, state, country,
network, device and browser

< behavior reporis
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Drip Marketing

made easy

* TRIGGER-BASED AUTOMATION =

THE MOST COST-EFFECTIVE MAIL SERVICE
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WEB LEADS

SOCIAL LEADS
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if lead/customer look-up lead/customer and send custom offer link
drops out from a purchase profile on social web to their social inbox

cOomversion ﬂpt;mizatinn for shopping cart drop-outs currently works for Facebook n
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Dashboard : EQ-Vanishing

Get report of list of data file.and click on file name get data reports
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